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CHILDREN CHILDREN

THE CLEVER BABY SERIES MY FIRST

The Clever Baby collection offers a wide range of realistic, entertaining BILINGUAL WORDS
picture books—so that learning can be fun! .
French-English

My First Bilingual Words is a board book for
toddlers (0-3 years) containing approximately
500 words in each language to stimulate language
learning from an early age. With a focus on the
alphabet, animals, the human body, everyday
objects, food, and more, this board book makes
learning basic vocabulary words fun. Realistic
illustrations help toddlers associate words with

PAGES: 32 pages images straight out of their lives, while cartoon
PAGES: 24 pages . FORMAT: 254 mm x 254 mm, characters add a playful element. Toddlers will also
FORMAT: 150 mm x 150 mm, My Routine bogrd bggk’ rounged corners enjoy spotting various images as part of the search-
H H WORD UNT: 565
WORD COUNT: 7568 From morning to night, learn TARGET AUDIENCE: Children aivghilie] eietivity tneluesel 2k the i,
/o ) about your daily routine! d
TARGET AUDIENCE: Children aged O to 3
aged O to 3 * My Routine uses a colourful, realistic visual .

Up to 3 languages

Colours to present the steps of your routine. Each

two-page spread focuses on one step. * Over 150 illustrations

Learn the colours of the rainbow

from things all around you! » Everyday objects are identified to help
build your child’s vocabulary.

¢ Covering 19 subjects

¢ Colours presents basic colours using

playful characters and realistic objects. Baby Animals

There is a different colour for each From your house to _the ocean, E’_ __—,r-. ey

two-page spread. learn about baby animals! e
Food » Baby Animals presents very realistic = '—' -
From the garden to the market, images of animals. It helps teach toddlers
learn about the food that’s on to identify animals and their habitats.
your plate! + A character on each two-page spread e ]

o makes the book more engaging. [ Enrar .

e Food presents very realistic images of e __,_-_I !

different foods and where they come L.-‘.,:_ - -5 .

from (the garden, the farm, the market,
etc.) It also introduces toddlers to recipes
from around the world, such as pizza,
sushi and tacos!
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CHILDREN

INCREDIBLE BODY SERIES

This voyage into the interior of our organism emphasizes the
extraordinary feats that it accomplishes on a daily basis.

The Brain

THE HUMAN BODY includes all the organs that make
you a person. Your organs belong to specialized
teams called “functions” or “systems.” Each one
plays a specific role that is essential to the proper
functioning of the body.

THE BRAIN is your command centre. As head of the
nervous system, it receives, sorts, and analyzes
information coming from inside and outside your
body, in addition to making you breathe, move, think,
feel, grow ... Your brain is at work every minute, day
and night! What exactly does it do? What does it
need to function properly?

FULL ENGLISH TEXT AVAILABLE
PAGES: 32 pages
FORMAT: 203 mm x 203 mm
WORD COUNT: 4,500
TARGET AUDIENCE: Children
aged 7 to 12 (elementary school)

Les nombreuses fonctions du cerveau

de chaque hémisphére se divise I

L Voyage dans le cerveau

T e
appelées «lobes».

cerveau,

t formée par
agissent
dontle

les noyaux des
comme des mi
réle est de décoder et d'enregistrer
Vinformation. Sous e cortex se

trouve la matiére blanche. Son role
consiste a connecter les différentes
parties du elles, un peu

comme les fils des ordinateurs. el

Le siége de Pintelligence

Lintelligence ne se trouve pas dans une région précise du cerveau. Elle dépend
plutst de la capacité de ce dernier & faire circuler les informations entre les.
différentes zones du cortex cérébral. Ainsi, plus les neurones forment de
connexions, mieux Finformation voyage dans le cerveau, et plus la personne
agit ou réfléchit de fagon intelligente.

PEUT-ON MESURER L'INTELLIGENCE?

DROITIER OU GAUCHER? T

Etre droitier ou gaucher n'a rien a voir avec lutilsation
émisphe fautre. En fait,

Uintérieur du cerveau ()
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7 Digestion

PAGES: 32 pages

FORMAT: 203 mm x 203 mm,
WORD COUNT: 4,500

TARGET AUDIENCE: Children
aged 7 to 12 (elementary school)

CHILDREN

Digestion

DIGESTION is the path food follows in your digestive
system. When you eat, it goes to work. It digests and
absorbs the nutrients found in your food, providing
you with the materials and the energy required for
growing, moving, thinking ... Why do you have to
eat vegetables? And why do you sometimes get a
stomach-ache?

ENGLISH EXCERPT AVAILABLE

L Mais encore, c’est quoi

La fin d'un long voyage
Le gros intestn, aussioppelé «colons,
est

nt détre évacuées dans la tollette,

rmée secrite dar

La digestion €

© L abyrinthe des intetins = Letabyrinthe des ntestins @

INCREDIBLE BODY not only offers a positive and educational overview
of the formidable “machine” known as the human body, but it also responds
with humour and sensitivity to the questions and concerns that children
most frequently ask.




CHILDREN

AROUND THE WORLD SERIES

This series of nonfiction titles, which mixes pictures, playful sketches
and hyperrealistic illustrations, offers historical and scientific
perspectives on a range of fascinating subjects to broaden children’s
horizons.

OTHER TITLE AVAILABLE SOON IN THIS SERIES: FOOD

Religions

i

far

PAGES: 32 pages

FORMAT: 200 mm x 200 mm, hardcover

WORD COUNT: between 4,900 and 6,200 words

TARGET AUDIENCE: Children aged 7 to 12 (elementary school)

FULL ENGLISH TEXT AVAILABLE FOR SPORTS
ENGLISH EXCERPTS AVAILABLE FOR RELIGIONS AND MUSIC

L Water sports Like a duck to water
"

Humans have known how to swim since the dawn of mankind, but swimming
several Olympic sports: s only been a sport for 200 years. Back then, reaststroke competitions
ing/kayaking, sailing,surfing, and were held in England. Over time, the sport grew n popularity and other

ts," are practised with a boat strokes developed, such as crawl and butterfly.

b a8

L Ancient Religions

Majestic monuments

People who lived during the world’s 2,
J

Riding the wave
Surfing has become so popular that it is
nowan uneed

polytheism,. Each of their gods
represented a ment

Thor:

edon ythology. Th
is the god of strength and thunder.

- B

Norse mythology was practiced by the peoples | el ]
of northern Eu i stil be seen on

runestones, which o

an expedition or to t} |

CHILDREN

RELIGIONS have left their mark on the world’s cultures over time, even going as far as
influencing the landscape. Temples, churches, and mosques rise majestically in the centres
of villages, towns, and cities.

But what are these religions? Where are they practiced?

Instead of focusing only on today’s major religions, readers will learn about sacred spaces
used by current or past worshippers to discover how this religious diversity has shaped the
world as we know it.

SPORTS have left their mark on the world’s cultures over time, whether they are played in
competition, to stay in shape, or simply for the fun of the game. While everyone on the
planet runs by putting one foot in front of the other, each culture has its own version of
sport—along with its own traditions.

What are these sports? What are these traditions?

MUSIC has infused human lives all over the planet with harmony since prehistoric times.
Every culture has its own musical traditions, which have evolved over time in response to
technological progress and globalization, resulting in a wide range of genres. But what are
these cultures? What are these genres?

Travel through time and around the world to learn more about instruments, musical styles,
and famous musicians. Music includes a wide range of genres and instruments, both old
and new, and reflects great cultural diversity across the globe and throughout history.

This huge family of musical instruments

L Instrument Families

AROUND THE WORLD takes readers on a journey to discover
many of the planet’s most fascinating peoples and places.




CHILDREN

MOBIUS SERIES

An optimistic series for children to discover how to help the planet,
one small gesture at a time!

PAGES: 32 pages

FORMAT: 200 mm x 200 mm, hardcover

WORD COUNT: 4,000-5,0000

TARGET AUDIENCE: Children aged 7 to 12 (elementary school)
RIGHTS SOLD: Turkish (Waste)

FULL ENGLISH TEXT AVAILABLE FOR WASTE
ENGLISH EXCERPTS AVAILABLE FOR WATER, FORESTS, SOILS AND AIR

MOBIUS, a non-fiction series like no other, presents historical facts, wacky information
and simple solutions to help the environment. Funny sketches and hyper-realistic
illustrations share the pages with expert-reviewed information as well as statistics to
further the reader’s knowledge.

* Presents a positive, constructive and non-judgmental vision of the
environment and pollution.

¢ Divided into easy-to-use sections, with realistic illustrations that
complement the information and funny sketches that lighten the text.

¢ All statistics are represented through images to help with comprehension.

¢ Each book includes activities that can be done at home or in the
classroom.

e The glossary acts as a mini-dictionary and provides definitions for more
complex words, identified throughout the text using a special colour.

CHILDREN

THE ENVIRONMENT is a greater source of global concern today than ever before. In order
to protect it, we must understand what is threatening its delicate balance.

AIR is a mixture of gases that envelops the Earth and forms the atmosphere. In addition to
providing the conditions necessary to create life, air contains the oxygen we breathe. And

yet, every day the air is being filled with pollutants that are bad for our health and heat up
our planet. What can we do to preserve the air and protect the environment?

WASTE pollutes and devastates our environment. Where does it come from? What is it
made of? What can we do to reduce or eliminate waste completely?

WATER is an essential substance for all living beings. That’s why it’s known as “blue gold.”
Since the survival of every lifeform depends on it, what can we do to protect this valuable
resource?

FORESTS are habitats to a host of plants and animals. They are home to precious
resources such as food, raw materials, medicines, and water. What can we do to preserve
healthy forests?

SOIL comprises all the rich earth that is under our feet. Soil can be dark or light, fine or
grainy. Soil nourishes plants and provides a habitat for millions of living things. How can
we help to conserve this precious resource?

Arctic 4%

Antorcti 6%
B What is salt water? The World Ocean o
* Although world maps depict 5 distinct

Salt water is mostly found in seas and oceans. It is oceans, they are all part of the same body  Indian 21%

water that contains a large amount of salt. Salt of water called the “world ocean.”

is removed from the earth by various waterways | !

and carried all the way to the ocean. When the

ocean water evaporates into the atmosphere, Atiantic 23% Pacihc 46

the salt remains. That is why oceans are very . . .
salty. Y Why is the ocean essential to life on Earth?
The Earth contains much more
e Tiny plants floating in water called “plankton” produce half of the oxygen in

the air we breathe. Moreover, the ocean acts as one big heat reservoir by

capturing the sun’s rays. This keeps people living in the tropics from being too
hot and people living in Nordic countries from being too cold. The warm and
cold currents that flow throughout the ocean help warm or cool certain areas
of the world.

Pacific Ocean Atlantic Ocean ~ Arctic Ocean

o J 500 years ago, the navigator Ferdinand
Magellan was one of the first explorers to
Sea or ocean? - cross the acean that stretches between Asia.
B The Earth: A Giant St S
. effect work on Earth?
Greenhouse The sun emits energy in the form of light rays.
These rays reach the surface of the Earth
Some gases that are naturally found in the air act as the glass of a greenhouse. during the day, warming the ground and
They can trap heat produced by the sun’s rays within the atmosphere. oceans. At night, the heat stored in the

This phenomenon is called the “greenhouse effect.” ground and oceans returns to the atmosphere
Several gases known as where some of it is trapped.
GHGs, or “greenhouse )
gases,” contribute to this
phenomenon. The main
GHGs are carbon dioxide
(CO,), methane (CH,)
and ozone (O5).

2.Some of the rays
penetrate the stmosphere
Some GHGs are released Gk
naturally into the air
through processes like
breathing and the
decomposition of organic
matter (dead leaves,
branches and other plant
or animal residues).
Ruminants (cattle, sheep
and goats) also produce
GHGs during digestion.




CHILDREN

PEN PAL SERIES

A series filled with tips and tricks to help children adopt a method
to structure adequately their stories, overcome writer’s block, and
develop their creative muscles!

ENGLISH EXCERPTS AVAILABLE

THE FOREST OF POSSIBILITIES

Christiane Duchesne
lllustrations: Sabrina Gendron

Explore your creativity playing with words!

Everyone has imagination! Sometimes it just needs a
little help to get going. Merlin the falcon is here to take you
through the Forest of Possibility. With him as your guide,
you'll learn how to ignite your imagination, sharpen
your words, and come up with stories guaranteed to

PAGES: 32 pages amaze even yourself! Writing is a marvellous thing, and
FORMAT: 203 mm x 203 mm it's yours alone to discover.

WORD COUNT: 3,600

TARGET AUDIENCE: Children

aged 7 to 12 (elementary school) WRITING A STORY IS LIKE
BUILDING A CASTLE

Anne Bernard-Lenoir
lllustrations: Sabrina Gendron

Make writing enjoyable with this proven method!

A castle is a wondrous place to make discoveries, meet
characters, and let your emotions run wild. But to build
one, you'll need a blueprint—and a story is no different!
Using this method to jumpstart your creativity, you will
learn how to write stories that are rich and vibrant, full of
adventure and emotion!

2. Ihave trouble organizing my time

i isel
Raw material for later.. surprise {for exampl,duing  witen evauato stuaton)

of two or more)

spend time thinking and writing you outine

Then, write my fna draft

Miniminimenu
Welcome to the world of MiniMiniMenu, where
the greatest chefs are “mini.” Together with

their families, young readers will learn countless
tips and discover a world of new flavours!

MiniMiniMenu is a collection of playful cookbooks for kids
that is set to take off this fall with the release of its first three
volumes:

I’m Cooking Dinner!
I’m Packing a Picnic!
I’m Making Breakfast!

All recipes are designed for children and feature illustrations

/ S = % L ‘,*‘* of ingredients and tools, simple instructions and colourful
d/\ W 3’* photos. It’s the perfect recipe to foster independence and
Y o ® \ii/ creativity while teaching kids lifelong skills!

S~ “ * Created for and tested by kids.
* ¢ A playful, unique concept made from high quality
g u . materials

D qveniquet @ :

R Je prépare un pique-nique! .

sel N ) N o * lllustrations help kids of all ages to understand and learn.

ﬁw » * Washable pages that fold out.
»w;ﬁ ¢ Clear and simple instructions to foster independence.

JENS RUOFF - CHEF
P Originally from Germany, Jens is the chef and co-owner of the

|| . popular Montreal eatery Butterblume.
P 1
————] ()
M / ELIZABETH DELAGE - PHOTOGRAPHER
.". Elizabeth has been a food photographer for over a decade.

‘.M

JEANNE JOLY - ART DIRECTOR
Jeanne is a music video director (Pierre Lapointe, Evelyne
Brochu, Safia Nolin) and art director.

PAGES: 36 pages
FORMAT: 152 mm x 203 mm __
WORD COUNT: 7,000
TARGET AUDIENCE:
Children aged 6 and up

n



FOOD AND COOKING

These complete and easy-to-consult reference books are filled with practical
information and high-quality digital illustrations on over 1,000 food products from
numerous countries and cultures. Ideal for food lovers, cooks and anyone interested in
the world of cooking, QA International’'s books offer a simple and attractive way to
learn a great deal about the products we consume every day.

FOOD

a

o

PAGES: 624 pages

FORMAT: 203 mm X 274 mm

WORD COUNT: 380,000

TARGET AUDIENCE: General

audience, chefs, food lovers
| RIGHTS SOLD: Italian

I Champignons

THE VISUAL FOOD
ENCYCLOPEDIA

Magnificently illustrated and written
in a clear, easy-to-read style, this
encyclopedia is a treasure trove of
information.

¢ Origin of each food and detailed description of
varieties

¢ Tips on buying, preparing, cooking and preserving

¢ Suggestions for using and pairing

* Nutritional values

¢ Cooking techniques and over 1,000 photos and
illustrations

¢ Nearly 350 simple recipes

TOPICS

Vegetables Cereals and Meat

Legumes grains Deli meats

Seaweed and Seafood Dairy products
mushrooms Fish Seasonings and

Fruits, nuts and Poultry and eggs condiments
seeds

Sureau

TOPI

Bulb Vegetables

MINI FOOD
Lﬂ‘t‘rER15 GUIDE
f PR

— VEGHTABLES

- il -
_.|+|I-l'|""'|' il

PAGES: 246 pages

FORMAT: 177 mm x 139 mm
WORD COUNT: 89,000
TARGET AUDIENCE: General
audience, chefs, food lovers,
small budgets

Cs
Stem Vegetables

Root Vegetables Leaf Vegetables
Tuber Flower Vegetables
Vegetables Fruit Vegetables

FOOD AND COOKING

MINI FOOD LOVER'S
GUIDE

Fruits and Vegetables

From the market to your table,
an essential tool to cook and eat well.

Food lovers will find in this beautifully illustrated mini
encyclopedia:

* Detailed descriptions of fresh fruits and vegetables
from the market

* Tips on buying, preparing, cooking and preserving

» Suggestions for using and pairing

* Nutritional values

e Hundreds of illustrations showcasing the variety of
fruits and vegetables

e Simple recipes to discover new products from the
market

The Mini Food Lover’s Guide will introduce you to
the plant species that stock the shelves and the
world of flavours that they will open up for you.

Small in size and magnificently illustrated, this
guide can easily be slipped into your shopping
bag, turning your trip to the market into an
opportunity to expand your knowledge of the
plant world and to diversify your diet.

Legumes Mushrooms Citrus Fruits
Sprouts and Shoots Berries Melons

Herbs and Flowers Stone Fruits Tropical Fruits
Fresh Corn Pome Fruits

13



FOOD AND COOKING

Cuisiner
avece ce
quon a

PAGES: 232

FORMAT: 197 mm x 235 mm
WORD COUNT: 50,000
THEMES: Easy recipes, cooking
tips

Pad thai au tofu

Créer une base

COOKING WITH
WHATEVER YOU’VE GOT

10 basics, 50 recipes,
1000 possibilities

Jessika Langlois

In this simple and creative book, you'll find

10 templates for everyday dishes (chicken, pastas,
muffins, etc.) adapted into five delicious variations,
which you can alter to suit your own tastes (and to
what you can find in the fridge!). As a bonus, you'll
receive tons of advice to make you the star of your
kitchen even as you learn how to whip up dishes that
are both tasty and nutritious. This is the perfect
book for curious novices as well as for foodies who
like to create new dishes.

The 10 basics are:

¢ Muffins * Meatballs
* Cookies e Quiches
¢ Puddings-cakes e Grilled vegetables
e Casserole-roasted * Risottos
chicken ¢ Soup

¢ One-pot-pasta

JESSIKA LANGLOIS

Jessika Langlois has been a member of Quebec’s
professional order of dieticians and nutritionists for
over 20 years. A nutrition consultant, she shares her
knowledge through the development of culinary skills.
Her work in culinary creation has helped her bring a
breath of fresh air to local cuisine while offering a
simplified approach to everyday cooking. A finalist in
the 2020 Taste Canada Awards for her book, Food
Prep pour repas improvisés, Jessika Langlois provides
recipes to suit current tastes and trends, and dishes
that are both flavourful and healthy.

PAGES: 312

FORMAT: 178 mm x 254 mm
WORD COUNT: 50,000
THEMES: Asian cuisine, cooking
skills

35k YouTube subscribers
(2.5 million views)

30k Facebook followers

Souilles
Shanehai

FOOD AND COOKING

HOP INTO THE WOK!

Christina Potvin and Quy Tam Vo

Hop into the Wok! is now a cookbook! The creators
of the popular YouTube channel, Christina Potvin
and Quy Tam Vo, are taking the fusion of their
cultures and passion for Asian cuisine a step further
by publishing 90 of their top recipes.

The cookbook captures the same mix of accessibility
and authenticity that proved key to the pair’s online
success. They use simple language to demystify
basic ingredients and teach essential skills such as
how to combine flavours, use a wok and much more.

Hop into the Wok! is a gold mine of information,
advice and inspiration for anyone looking to prepare
authentic Asian cuisine that’s bursting with flavour.

* Authentic Asian dishes made easy
* Family-friendly recipes
¢ The basics of Asian cooking demystified

¢ A pairing of cultures that makes an exotic cuisine
more accessible

« A fun coffee table book that is sure to catch eye

CHRISTINA POTVIN AND QUY TAM VO

Part lockdown and part passion project, the couple
founded the popular YouTube channel Hop dans le
wok!in 2020 with a goal to popularize Asian cuisine
among Quebecers. After initially focusing on
Vietnamese-inspired recipes, Potvin and Vo have
expanded their offer to include Chinese, Japanese
and Thai traditions.

Today, Hop dans le wok! boasts nearly 200 simple
and authentic recipes, 35,000 subscribers and more
than 2.5 million views.

15



FOOD AND COOKING
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RECETTES
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FORMAT: 152 mm x 152 mm
WORD COUNT: 30,000
THEMES: Caffeinated recipes,
cocktails and mocktails

By the same author:

‘mwra v e
i el i |

THE GUIDE TO
CAFFEINATED RECIPES

Coffee-flavoured breakfast, lunch
and dinner!

Barista Micro-Roastery

After The Barista’s Guide: The essentials to enjoying
the best coffees at home and Guide to Latte Art, this
third work from Barista Micro-Roastery will teach
you to cook with its very favourite ingredient, coffee!
Discover more than 30 caffeinated recipes to enjoy
with family and friends!

TABLE OF CONTENTS

Before you start!—Little caffeinated basics
To toast with friends!—Cocktails and mocktails
To start the day off right!—Breakfasts
and snacks
For lots of guests or just a few!—Main dishes
To satisfy that sweet tooth!—Gourmet coffees
and desserts

BARISTA MICRO-ROASTERY

Co-founded in 2004 by Alex Sereno and Enrico
Serena, Barista is a Montreal-based micro-roasting
house that prepares its blends inspired by the Italian
tradition. Barista also facilitates coffee education for
both amateurs and professionals alike.

PAGES: 264

FORMAT: 213 mm x 279 mm
WORD COUNT: To be determined
THEMES: Easy & adaptable
recipes, cooking under

30 minutes

By the same author:

FOOD AND COOKING

THREE TIMES A DAY

Keep it simple

Marilou

Marilou is back with a 5th cookbook! Sticking close
to the aesthetic and flavours that made her a
household name, the popular author and foodie
promises to deliver nearly 100 recipes to make in
about 30 minutes.

Marilou explores simple ideas like reducing
ingredients, proposing options and using accessible
foods. An added feature: certain recipes can be
adapted. With what you have on hand!

Although the premise seems geared for parents
short on time, Three Times a Day—Keep it simple is
the perfect choice for anyone looking to eat well and
skip the weeknight headaches. An everyday
cookbook for authentic, no-frills dinners to
guaranteed make your mouth water.

* One of Quebec’s most successful titles!
(Over 400,000 copies sold)

» All-new feature: adaptable recipes!

e More than 100 new recipes that are simple enough
to make in under 30 minutes.

* A collection aimed at diverse eaters, with vegetarian
and vegan options the whole family will love.

* Alternatives and substitutions let you make the
recipes with what you have on hand.

MARILOU

Marilou grew up in the public eye, breaking into the
spotlight as a talented singer by age 11. Twenty years
later she is at the helm of Three Times a Day, a
thriving brand whose easy-to-follow recipes and
signature aesthetic have made her an icon of
Quebec’s food and lifestyle scenes.

Marilou is the author of the Three Times a Day
cookbooks, which have sold hundreds of thousands
of copies - one of Quebec’s biggest publishing
successes.

17
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PAGES: 280

FORMAT: 200 mm x 276 mm
WORD COUNT: To be determined
THEMES: Knowledge from the
past, elderly people

Eugénie Emond

Movements deftly executed thousands of times,
techniques perfected over decades, timeless wisdom
that is nurtured and kept alive—KNOW-HOW is much
more than a practical guide. Created in collaboration
with the editorial team at BESIDE, this coffee table
book featuring colorful photographs and illustrations
connects one generation to the next.

In this remarkable collection, award-winning
journalist and master’s in Gerontology candidate
Eugénie Emond presents 20 fascinating portraits of
senior citizens whose wisdom and knowledge may
come in handy for our own futures. From sharpening a
knife to designing a garden conducive to pollinators or
making homemade soap, KNOW-HOW presents an
array of everyday skills from the past that can find
contemporary applications in our daily lives.

« A coffee table book featuring contemporary
photographs and playful illustrations

¢ Written by an award-winning journalist who is also
completing a master’s in Gerontology

* Part of a back-to-basics movement
¢ Special access to knowledge from the past

¢ Travel across Canada

Eugénie Emond is a freelance journalist, media
collaborator and researcher. Her work has been
featured across various media outlets including
Radio-Canada and Beside media. She received two
Grands prix du journalisme indépendant in 2021, two
gold medals at the Digital Publishing Awards in 2021
and was nominated for a National Magazine Award
in 2019 and 2020. Eugénie is completing a master’s
in Gerongoloty at the Université de Sherbrooke,
where she explores different ways to build
intergenerational connections.

PAGES: 300

FORMAT: 171 mm x 248 mm
WORD COUNT: 36,000
THEMES: Self-Help & Wellness,
creativity

-
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Andy Dubois & Bianca Desjardins

Creative rituals to connect with yourself

Designed to be a visual sanctuary, ANIMA invites
readers to explore the many facets of creativity. The
line separating dreams from reality blurs on the
pages, which contain writing prompts, rituals, creative
workshops, analog photography and travel poems.

A wellness guide rooted in the five elements (Earth,
Water, Air, Fire, Ether), this book invites readers to
reconnect with themselves using simple, creative
exercises. It is an ode to sisterhood featuring a unique
collection of rituals from 14 creative and engaged
collaborators. This beautiful book filled with
enchanting text will appeal to anyone seeking a sense
of grounding and harmony in their daily life.

Andy Dubois is a self-taught multidisciplinary artist
who like to push the limits of her fields of expertise,
creating a web of creative actors and memorable
experiences. She has held several titles including
artistic director, producer, project manager and
now, author.

Bianca Des Jardins is a master of light, of making the
world she imagines and reinvents feel weightless. A
professional photographer since 2008, she achieved
rapid success; her work has been featured in
international publications and been exhibited in
Quebec and in France. She enjoys teaching her
passion through photography workshops.

With collaboration from Vanessa D.L., Rose Gwet - Luxcey®©,
Alexandra Cherot-Dalle, Valérie Boulet, Jade Brunel, Jade
Maya Gabriele, Liana Carbone et Eve Morin, Hanna Che, Dana
El Masri, Meaghan Frances Kelly et Heidi Rubin, Jacinthe Roy
Rioux, Haji Maa et Kimiko Tao Fujimoto.



PRACTICAL GUIDES
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PAGES: 224

FORMAT: 165 mm x 229 mm
WORD COUNT: 21,000
THEMES: Photography, advices
and techniques

20

THE ART OF TAKING
THE BEST PICTURES
WITH YOUR CELL PHONE

New edition
Alexandre Champagne

Alexandre Champagne is back with a second
edition of his popular guide The Art of Taking the
Best Pictures With Your Cell Phone.

With technology advancing at breakneck speed, this
updated edition includes the latest apps and must-
have features in addition to an all-new chapter about
phone accessories and a host of never-before-seen
photos.

Packed with Champagne’s pro tips and tricks, the
guide is back by popular demand after four years
and 20,000 copies sold.

¢ An updated edition of a guide that remains very
popular 4 years after its initial publication

« A popular author who is already well known for his
work with Three Times a Day

¢ Around 250,000 followers on social media
* Access to a range of pro tips and tricks

¢ All-new photos highlight the various tools and
finishes available

¢ A humorous, easy-to-use guide

ALEXANDRE CHAMPAGNE

Because of his ongoing passion for photography,
Alexandre Champagne co-founds Trois fois par jour
(Three Times a Day) in 2013 and becomes the official
photographer for the brand’s magazines and books.
Today, he runs his own photography studio, where
he teaches workshops and master classes. He also
offers free photography sessions to those who could
otherwise not afford it.

PAGES: 208

FORMAT: 141 mm x 200 mm
WORD COUNT: 39,000
THEMES: Consumption, design

PRACTICAL GUIDES

THE Y METHOD

Learning to be a de-consumer
Louis-Philippe Pratte

An essay that deconstructs consumer
habits without making readers feel
guilty, and full of practical tips that can
be adapted to all lifestyles.

We are constantly being reminded that our planet is
dying and that taking care of the environment
should be our top priority. At the same time, we are
bombarded with marketing campaigns trying to
convince us to buy more. This book features the
personal reflections of a designer who refuses to
contribute to the overconsumption craze.

onal narrative, part practical guide, this essay takes a
pragmatic look at consumption and what lies
beneath the surface, speaking to ecology and the
merciless pace of modern life—despite our best
intentions.

The Y Method invites readers to take a step back and
reflect on their own habits in order to make concrete
changes to reduce, share and work towards building
a simpler, more vertical life.

LOUIS-PHILIPPE PRATTE

Louis-Philippe Pratte holds a master’s degree in
automotive design from Pforzheim University in
Germany. In 2009, he founded A Hauteur d’homme
(Hh), an ecological design company. His goal is to
create a committed and responsible brand featuring
local wood products. Throughout his career, Louis-
Philippe has always questioned our relationship to
consumption and its effects on the environment. He
has taught at the Université de Montréal and at
UQAM'’s School of Design for many years, in addition
to giving workshops in Colombia and France. He is
currently working on a new kitchen design that will
be more accessible, flexible and sustainable and will
considerably reduce its material footprint.
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PRACTICAL GUIDES

SENASTIEN LARABDEE
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PAGES: 192

FORMAT: 140 mm x 203 mm
WORD COUNT: 129,204
THEMES: Dog training, positive
reinforcement

22

GETTING A PUPPY

and raising a dog
Sébastien Larabée

Welcoming a puppy into the family is undoubtedly a
source of joy. But if we are unprepared or lack the
basic knowledge of how to housebreak, train, or
socialize dogs, things might get out of hand fast.

This practical guide is for first-time dog owners and
people who want to learn modern training methods
based on positive reinforcement. Learn what breed
of dog best suits your lifestyle and find the
necessary tools to give your puppy a healthy and
happy life.

TABLE OF CONTENTS

Who is Sébastien Larabée

1. The puppy’s needs

2. A few general remarks

3. Tools and equipment

4. Preparing the house

5. Day 1, Welcoming the puppy

6. The first night

7. Canine communication

8. Playing with your puppy

9. Potty training

10. Socializing your puppy

11. Managing common problems

12. Training your puppy

13. Planning the first veterinary visit
14. Good manners

15. Choosing a puppy

16. Choosing a breeder

17. Maturation of the dog

Conclusion

Appendix 1 - Reading list

Appendix 2 - The science behind the training
Appendix 3 - Important behavioural problems
Appendix 4 - Choosing a dog trainer

SEBASTIEN LARABEE

Sébastien Larabée has over 10 years of experience
in animal behaviour. He has helped thousands of
families train and raise their puppies. He has also
worked as a canine behavior specialist for the Montreal
SPCA, where he perfected his understanding of the
language of dogs and developed proven behavioural
modification protocols.

JEAN-MARTIN FORTIER et CATHERINE SYLVESTRE

Le maraichage nordique

PAGES: 248

FORMAT: 190 mm x 229 mm
WORD COUNT: 38,000

THEMES: Agriculture, advices and
techniques

10,000 COPIES SOLD

PRACTICAL GUIDES

THE NORDIC
MARKET-GARDENER

Discover how to grow
winter crops

Jean-Martin Fortier
Catherine Sylvestre

The latest book by the expert behind
The Market Gardener, which sold over
185 000 copies in all editions

A practical and exploratory handbook, The Nordic
Market-Gardener shows how it is possible to grow
vegetables in a greenhouse during the winter,
without or with only minimal heating. Based on years
of research and experience on the farm Les Quatre-
Temps, this guide introduces the principles that will
allow any amateur gardener to produce fresh
vegetables for almost 12 months a year.

Both practical and political, The Nordic Market-
Gardener is as an invitation to join the movement
supporting local ecological agriculture as well as an
illustrated guide to start your own winter crops
project.

JEAN-MARTIN FORTIER

Jean-Martin Fortier has been a market gardener
for over 20 years and is the author of the bestseller
Le jardinier-maraicher (Ecosociété), now translated
into nine languages. His lessons were adapted to
the Masterclass of the market gardener, an online
expert course on organic market gardening on a
small surface which brings together more than
2000 producers in more than 60 countries.

CATHERINE SYLVESTRE

Catherine Sylvestre heads the market gardening
team at the farm Les Quatre-Temps. There, she
develops and tests the best practices for growing
vegetables all year round in a northern climate. A
graduate in agronomy from McGill University with a
master’s degree in political science, she is interested
in the relationships between humans and nature,

which meet in agriculture. 23



HEALTH

A LY e iR

TO HEALTH

PAGES: 592 pages + index

FORMAT: 194 mm x 248 mm

WORD COUNT: 250,000

TARGET AUDIENCE: Families

(Mainland China exclusive; Hong
Kong, Macau and Taiwan non-
exclusive), English (USA), French
(Europe), Georgian, Italian and
Serbian

1)« HEART

RIGHTS SOLD: Simplified Chinese

FAMILY GUIDE
TO HEALTH

Visualize, Heal, Prevent

The essential family reference when it
comes to understanding the treatment
and prevention of illnesses that affect
the human body

The Family Guide to Health’s innovative approach
addresses concerns common among the general
public with plain-language explanations
complemented by state-of-the-art visuals. All at
once an atlas of the human body, an encyclopedia
of illnesses and ailments, a guide to healthy living
and a first aid manual, it is the essential reference
that every parent should keep on hand.
* Information on first aid
developed with St. John

Ambulance, active in over
40 countries

* Over 1,000 illustrations
* More than 400 illnesses
illustrated and explained

* Validated by some
300 physicians, medical

specialists and university
professors

AWARD

* Award for illustrated medical book,
Illustrated Books of Scientific or Medical

Nature -

Association of Medical lllustrators (USA)

TOPICS

Prevention
Fundamentals

Cells

Skin

Bones, Joints and Muscles
Nervous System
Sensory System
Endocrine System
Blood

Cardiovascular System
Immune System

Respiratory System
Digestive System

Urinary System
Reproductive System
Reproduction

Childhood and Adolescence
Alternative Medicine

First Aid

Index of Symptoms

Links and Resources

HEALTH

For every family and at every stage in life, health is the number one issue. QA
International meets these concerns with a series of medical reference works for the
public at large, providing editorial content approved by an international scientific
committee and medical illustrations of unprecedented quality.

PAGES: 128 pages
FORMAT: 248 mm x
195 mm

WORD COUNT: 31,000
TARGET AUDIENCE:
Families, students

FORMAT: 229 mm x
301 mm
WORD COUNT: 6,600

in the main language)
TARGET AUDIENCE:
Families, students

PAGES: 144 pages + index

words per language(with
definitions: 30,800 words

UNDERSTANDING
THE HUMAN BODY

A comprehensive survey of the processes
occuring within the human body

Through stunning visual content, entirely updated for this
new edition, Understanding the Human Body presents the
various components of the human anatomy and details their
functions. Combining text with charts, diagrams and
hyperrealistic illustrations, this reference makes it easy to
understand complex biological processes, from cell division to
inflammatory reaction, and from phonation to digestion. It is
the definitive guide to understanding human biology.

THE VISUAL DICTIONARY
OF THE HUMAN BODY

An invaluable guide for exploring the human
body from head to toe

The Visual Dictionary of the Human Bodly is a fascinating
exploration of that wonderful machine we call the body. Some
350 high-resolution images, along with rigorous terminology
and concise and clear definitions, allow readers to discover
how the body works and explore the complexities of its
various regions. This overview includes brief introductory
texts and many amusing and informative sidebars that will be
of interest to the entire family. Colourful illustrations, precise
terms and definitions and educational and entertaining
sidebars make this an indispensable tool at home, school and
the office.

* Up to 6 languages (with ¢ Over 350 illustrations
definitions: up to 2 languages)

RIGHTS SOLD: Afrikaans, Albanian, Simplified Chinese (Mainland
China), Japanese, Norwegian, Polish, Portuguese (Brazil), Spanish
(Spain) and Turkish
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VISUAL DICTIONARIES
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PAGES: 80 pages

FORMAT: 216 mm x 270 mm
WORD COUNT: 2,000 words

per language

TARGET AUDIENCE: Children
aged 4 to 8

RIGHTS SOLD: Simplified Chinese
(Mainland China), Hungarian and
Polish

Up to 3 languages
1,300 illustrations

Covering 36 subjects
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MY FIRST VISUAL
DICTIONARY

The ideal language-learning tool
for toddlers

My First Visual Dictionary is an exciting collection of
dazzling images, labelled with accurate terms
meticulously chosen by education experts to meet
children’s interests and day-to-day reality. Toddlers
will have fun identifying objects by looking at the
illustrations; older children will enjoy looking at the
illustrations while learning how the words are
written. Unilingual, bilingual and trilingual editions
are also available.

..........................................

“Conceived as a modern picture book with true-to-life
drawings, this dictionary is a practical tool that not
only helps young children learn language skills but

also teaches this living language in the classroom.”

Association Choisir un livre, Internet (France)

Lespace
Space

Precise terminology allows children to
learn proper vocabulary.

PAGES: 263 pages + index
(bilingual version)

FORMAT: 1770 mm x 245 mm
WORD COUNT: 17,500 words

in the main language

TARGET AUDIENCE: Children
aged 9to 15

RIGHTS SOLD: Simplified Chinese
(Mainland China), English
(Canada) and English (USA)

7,000 entries per language

Over 2,000 illustrations and
photos

LANGUAGES AVAILABLE

VISUAL DICTIONARIES

THE JUNIOR VISUAL
DICTIONARY

Children want to see the world—this
unique reference allows them to picture
it in details

At school or at home, whether to broaden their
vocabulary or to feed their natural curiosity, children
have been using the Junior Visual Dictionary for over
twenty years. Covering a wide array of subjects,
ranging from new technologies to the animal
kingdom and space, this compelling reference
displays terminology in one or two languages, linking
words to illustrations that provide true-to-life visual
definitions.

For this new updated edition, the full content of the
dictionary has been carefully reviewed in order to
provide for the varied needs and interests of children
nine and up.

Keeping-up with the evolution of our fast-paced
world, many illustrations and graphics have been
redrawn and relabeled, be it to hold into account the
latest technological developments or the most
recent scientific discoveries.

Adding to over 500 existing topics, new images and
themes were also included, notably: geopolitical
world maps; flags; time measurement; people and
relationships; celebrations and emotions.

Albanian* English Icelandic* Romanian*
Bulgarian* English (phonetic)* Indonesian* Russian*
Chinese (simplified)* Estonian* Italian* Slovak*
Czech* French Korean* Spanish*
Danish* German* Mongolian* Turkish*
Dutch* Greek* Portuguese* Ukrainian*

* partially available
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VISUAL DICTIONARIES
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PAGES: 1,072 pages + index
Up to 1,312 pages

(6-language version)
FORMAT: 194 mm x 248 mm
WORD COUNT: 40,000 words
per language

TARGET AUDIENCE: General
audience, public, libraries,
families, professionals
RIGHTS SOLD: English (USA),
Estonian, German, Polish and
Russian

¢ Up to 6 languages
¢ 8,000 illustrations
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THE VISUAL DICTIONARY

4th edition
The essential source of knowledge

Featuring vocabulary developed by terminology
experts and QA International’s trademark lifelike
imagery, The Visual Dictionary makes the world
around us understandable at a glance. Whether you
choose to include multilingual labels, perfect for
language learners, or contextual definitions, you are
sure to please your market with this unique
dictionary that illustrates, names and explains. There
is a Visual for everyone and for every linguistic need:
the Complete versions are the perfect encyclopedic
dictionary for home or the office, while the abridged
versions, lighter in content

Page layout of the complete
content

ABRIDGED
COMPACT FORMAT

Abridged content in a
compact format

PAGES: 576 pages + index

Up to 696 pages

WORD COUNT: 22,000 words
per language

FORMAT: 170 mm x 218 mm

* Up to 5 languages
* 5,000 illustrations

VISUAL DICTIONARIES

ABRIDGED MINI R p—.
A R AHY

FORMAT = \ic Iﬂl
Abridged content in our 7] [E ——
smallest format i msw

PAGES: 576 pages + index EE r

Up to 624 pages with index

WORD COUNT: 22,000 words :

ks,

per language
FORMAT: 129 mm x 166 mm

e Up to 2 languages
* 5,000 illustrations

RIGHTS SOLD: Dutch, German, Hungarian, Italian, Mongolian, Norwegian, Polish, Portuguese
(Brazil), Russian, Spanish (Mexico/Spain) and Swedish

t BT RE

THE VISUAL+

With definitions and
encyclopedic notes

With the evocative power of the illustrations of the
classic Visual Dictionary, borrowing its themes and
hierarchical organization, The Visual+ adds
definitions and encyclopedic notes that provide
essential information and shed light on what cannot
be seen or inferred by the word: the nature, function
and characteristics of the illustrated object or
phenomenon.

PAGES: 1,072 pages + index

Up to 1,152 pages (2-language version)

FORMAT: 194 mm x 248 mm

WORD COUNT: 330,000 words in the main language
(with definitions)

TARGET AUDIENCE: General audience, libraries,
families,

professionals

RIGHTS SOLD: Simplified Chinese (Mainland China),
English (USA), Georgian and Russian

* Up to 2 languages with definitions in 1 language
e 8,000 illustrations
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VISUAL DICTIONARIES
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PAGES: 360 pages for a
2-language version, and up to 384
for a 3-language version

FORMAT: 138 mm x 166 mm
WORD COUNT: 12,000 words per
language

TARGET AUDIENCE: Travellers,
foreign students or workers
RIGHTS SOLD: Dutch, German,
Norwegian and Polish

¢ Up to 3 languages

¢ Over 2,000 illustrations
and pictures

LANGUAGES AVAILABLE

Arabic Kurdish
Chinese Italian
(simplified) Norwegian

Dutch Polish
English Russian
Farsi Spanish
French Tigrina
German

THE VISUAL TRAVELLER’S
COMPANION

Compact and simple to use, this practical Visual is an
updated and redesigned edition of The Visual
Dictionary that makes quick work of learning the
vocabulary of a foreign language.

Like other members of the Visual family, this
dictionary illustrates and identifies the most
common objects and occurrences of daily life,
associating words with hyperrealistic images. Its
enhanced contents feature useful expressions and
key phrases that a traveller can quickly consult in a
wide range of situations, setting it apart from other
dictionaries.

Organized by theme, this Visual is available in a
bilingual or trilingual format.

A must-have resource when travelling abroad or
learning a new language, or simply for finding the
right word for every occasion!

TOPICS

People and Relationships
Body and Health

Transport
School and Work
Clothing and Personal Communications

Accessories Leisure Activities
Home and Sports

Food and Cooking Nature and the World

In Town Numbers and Measures

PAGES: 192 pages + index
FORMAT: 102 mm x 140 mm
WORD COUNT: 4,000 words per
language

TARGET AUDIENCE: Travellers,
immigrants, small budgets

* Up to 2 languages

¢ Over 1,300 illustrations
and pictures

LANGUAGES AVAILABLE

Arabic* Kurdish*
Chinese Italian*

(simplified)* Norwegia *
Dutch* Polish*
English Russian*
Farsi* Spanish*
French Tigrina*
German*

* partially available

VISUAL DICTIONARIES

THE VISUAL ESSENTIALS

Available in a convenient on-the-go format, the
Visual Essentials is particularly useful for travellers
and newcomers who want to communicate quickly
in another language. Divided into 12 short chapters,
this dictionary presents common everyday objects
from food to clothing, transportation to

communication.

The essentials, curated just for you!

TOPICS

People and Relationships
Body and Health

City

Transportation

Food and Cooking

Home

Clothing and Personal
Accessories

World and Nature

Leisure Activities and
Sports

School and Work

Numbers and Measures
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VISUAL DICTIONARY

NLINE

The Visual Dictionary for language-learning, globally
successful with 12 million print copies sold in
40 languages, is how available online.

MULTIMEDIA CONTENT

A MUST-HAVE resource to LEARN and STUDY a
This resource combines detailed illustrations
with terms and definitions to help expand your new language, learn visually, and EXPAND YOUR

knowledge. Use it at school, at home, or at work. ¢ -
] KNOWLEDGE of the world around you.

L

For students and adult learners of all proficiency levels!

* Explore 900 themes, subjects, and topics from food
and fashion to science, technology, and the human
body.

¢ 8,000 lifelike illustrations show and outline common
objects and concepts

¢ 25,000 terms are available in most major world
languages: English, Chinese, Russian, Spanish, French,
Italian, Portuguese, German, Norwegian, Polish,
Estonian, Georgian

* Interactive exercises enable active learning

 Listen to pronunciations of 25,000 terms

The HTMLS5 website can be used as a standalone tool

or integrated in any learning management portal
32 33



Virtual

Body
Discover what’s hiding within your body - S Sosenn | amanorvies e e
NUMarLs & o
This interactive anatomical atlas allows the user to ). VETY R i g forming e plopiod
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view the human body from skin to bones and to
learn about anatomical structures. Locate various
organs of the human body in their context, and learn = = *
more about their functions.
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* More than a thousand defined anatomical terms
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3 Sepeenser uice of e Bpi 3 * The possibility to overlay two systems through a
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: .,,__w",: » Additional encyclopedic content available
o P « Languages: English, French, German, Spanish, -
Portuguese, Italian and Russian AN
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MULTIMEDIA CONTENT

— Images

QA International’s image bank contains more than 15,000
high-quality illustrations, all created for our books. From
exotic animals to everyday household items to scientific
and medical images, nowhere else will you find such a
wide selection of high definition illustrations. Now available
for licensing find the perfect image for your project or tell
us what you need.

Health and Human Body 2,749 images

Food and Cooking 4,098 images

Animals and Plants 2,885 images

Astronomy, Science
and Energy 1,623 images

Geography and Environment 1,767 images
Everyday Objects 2,934 images

Art, Architecture
and Communications 2,383 images

Transport and Machinery 882 images
Society 771 images
Sports and Games 2,749 images

2 Videos

Our educational videos provide fascinating insights into
complex phenomena that fill our daily lives. The combination
of animations and step-by-step explanations helps you
fully grasp even the most difficult subjects such as the
brain, plate tectonics, the Big Bang, the change of seasons
and much more.

The Earth 49 videos
The Weather 52 videos
The Universe 51 videos
The Human Body 52 videos
Plants 10 videos
Culinary Techniques 60 videos
The Environment 12 videos

QA International’s
unique multimedia
content can be
licensed and
integrated into your
own books,
magazines, software
packages or Web




ABOUT US

QA International (QAI) is a division of Groupe Québec Amérigue, a major French-
language publishing house based in Montreal, Canada. Ever since the release of its
flagship reference title, The Visual Dictionary, some 35 years ago, QA International has
been renowned for its visual approach to knowledge. Combining rigorous editorial
content with unparalleled graphics and outstanding design, its practical guides,
encyclopedias and dictionaries—available in print and digital format—shed light on
subjects of great interest to contemporary readers. QAIl specializes in creating
highly illustrated content, built around human knowledge thematics to inform,
educate and entertain.

With licensing available for complete titles as well as fragmented content, QA
International offers a variety of solutions for publishers looking to offer state-of-the-art
material to their readers.

Cardinal is a publishing house specialized in coffee-table books. Their design-oriented
work and outstanding quality set them apart from others. Always on the look out for
unique and distinctive topics, Cardinal publishes cookbooks, lifestyle and well-being
titles, picture books and essays. Cardinal’s books are recognized for their boldness and
remarkable craftsmanship, features that run their titles into precious objects for
hundreds of thousands readers.

Québec Amérique

7240 Saint-Hubert Street,

Montreal, Quebec, Canada H2R 2N1
Tel: +1 [514] 499-3000

Fax: +1 [514] 499-3010

Amélie Charbonneau - Executive Director
acharbonneau@aga-international.com
ga-international.com

Valérie Dupont - Director of Business Development
vdupont@ga-international.com
ga-international.com

@ QuébecAmérique QA international

quebec-amerique.com ga-international.com
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